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La mision de WWF: Terminar con la pérdida de

biodiversidad y el consumo y produccion insostenibles

Fig. 1: LIVING PLANET INDEX, 1970-2003 Fig. 2: HUMANITY'S ECOLOGICAL FOOTPRINT, 1961-2005
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Las opciones que elegimos hoy seran de suma importancia para las especies
y personas gue van a compartir los recursos del planeta en el futuro.
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Urgencia creciente: Observaciones de la capa del hielo del
artico
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Las emisiones de CO, del sector de transporte son mas de la

cuarta parte del total de emisiones mundiales...
26.0%

1.2% \
32.4%
15.8%
24.6%
Source: industry
Defra, 2007b'2 B Transport

Emisiones CO, del ciclo de vida completo por
sector en el Reino Unido
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...y siguen creciendo!

GHG emissions (Mtonne)
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Mejoras de eficiencia compensadas por el crecimiento de la

demanda
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Los biocombustibles no cumplen lo que prometian

Ethanol Fossil fuel reference® .
Corn (Grassland) 48.3 Crop growing,
transport,
Wheat (Grassland) 57.7 L
g b ) m Dirct anc
Bio-diesel aee Gidnge
Rapeseed (Grassland) 452

Palm oil (Tropical rainforest) --
Soya (Tropicalrainforest) |

"Gasoline 85kg/GJ and diesel 86,2 ko/G

Emisiones GHG de biocombustibles seleccionados para el ciclo de vida
completo incluyendo los cambios del uso de terreno directos, en kg CO,
equivalentes por GJ biocarburante
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Los limites de la tecnologia para la movilidad sostenible

Figure 4.11 Combined technology case

Glgatonnes CO -Equivalent GHGs
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Source: WBCSD, Mobility 2030



9
o 9

-

]

WWF  for a living planet®

La dimensidn del desafio

THERE IS NOT MUCH WE COULD “AFFORD” IF WE HAD TO LIVE AT 20
GIGATONS CO.E PER YEAR TODAY

Per-capita annual emissions, 2005

TCO.e “Emission budget” for a day (alternatives)
United States 21.5|| Travel 20-40 km car ride
Russia 15.9 Stay home 10-20 hours air conditioning
EU-27 9.6 Shop 2 new T-shirts (6 kg of CO,,
so don't drive to the shop)

China 5.7

Eat 2 meals a day (6 kg CO,)
India of 300 g meat, 200 g fries,

Corresponding tap water

World sustainable to 6 kg of CO,e
average* ‘ per day

Basado en 20 giga toneladas emisiones CO2 eq. sostenibles y una futura poblacién
mundial de 9 mil millones. Fuente: McKinsey
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Comprender el sistema: “Generadores”, obstaculos y

“palancas’

Barriers
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Generador de la demanda y del impacto medio ambiental

(1): Los ingresos
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Generador de la demanda y del impacto medio ambiental

(2): La velocidad

En la medida que el tren de alta velocidad conecta cada vez mas ciudades,
aumentan las distancias de los viajes diarios al trabajo y el impacto medio
ambiental asociado.
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Obstaculos clave (1): Predecir y proporcionar

160

Carbon emissions (Mic)
"y = —
e 8 &

80
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40
20 e
0
2010 2020 2030 2040 2050
80% reduction target ———— Tyndall Centre scenario

60% reduction target

Aviation White paper, mid range forecast

Adapted from Tyndall Centre 200G

En el Reino Unido la politica de transporte aéreo es incompatible con
los objetivos globales de reducciones de los gases de invernadero.
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Obstaculos clave (2): Intereses creados

o
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Marketing plays a crucial role in preserving the car industry’s business models.
In 2003 its marketing expenditure was $19.2 billion, or 26% of the world's total
advertising spend. A large share of this budget was used to promote large,
high-carbon vehicles such as SUVs — principally due to the higher than average

profits to be made on them.
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Obstaculos clave (3): Consumidores encerrados en sus
habitos

Don’t you wanna ride, baby?

Tim Jackson, University of Surrey®
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Catalizar el cambio de modelo en sistemas sociales,

complejos y dinamicos

Poder

Personas Ideas

» Capacitar a las personas...
e Crear relaciones de confianza...
e Crear soluciones...
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¢, Quién participd?: Agentes de cambio del sector privado,

publico y sociedad civil

Infrastructure sector Local Governments
Consumer organisations EU policy

Electric cars Automotive sector Fuel sector

Aviation sector
Car sharing Lending banks

Rail sector

Civil society Urban planners

Public transport
sector

Alternative fuels Investment banks

National Governments Telecommunications
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Un marco para el cambio de modelo de movilidad

AE;EE{;N A new mobility paradigm / :
g:f; ;:ugmgg 7 Creating systems for mobility within planetary limits /
(long-term
actions) ACTION : p . )
ARER Thinking about mobility as a means, not an end /
6 Looking for alternative business models fo fulfill mobility needs /
ACTION P
s Enabling the use of low-carbon transport modes /
5 Finding effective ways for achieving a shift to low-carbon transport modes / &
Experimenting %Q‘}(é\
with alternatives = = 4 ?
(medium-term ATON [RAdapting diSpVENEehiolonies / %.\&'@ .
o 4 Working toward radical product innovation and technological solutions /
ACTICN | Internalising environmental and social costs / :
AREA
3 Applying effective price adjustment to internalise full external cost /
Ready to go ACTION | Tapping the efficiency potential of products /
(short-term AREA
actions) p Improvement of current product portfolio’s efficiency through voluntary efforts /
ACTION - .
AREA (GIEEING the evidence base / )
1 Guide the system with credible and transparent information /
Now Time line 2050
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Resultados (1): Ideas de proyecto concretas
Services | Work _ Leksure
GHG emissions comparison

Fleat ranawal

Electric cars

Motorway-based
Work coach system
reated
travel

One Planet City Mobility . Slow holidays
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One Planet Mobility European Cities: La siguiente fase

“Desarrollar, probar e implementar estrategias para
transformar el sistema de movilidad urbana hacia un
modelo sostenible en cinco ciudades Europeas.”
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B a oportuniday

del medio ambiente
Desarrollar un nuevo modelo de movilidad urbana sostenible b

Movilizar a las partes interesadas para implicarse en el cambio de
modelo
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Con el tiempo, OPM crece en tamano, alcance e

Influencia sobre el sector de la movilidad

o— O —

WWF and WWE, Research partners, City WWE, research partners, City
Research representatives, and WWF in representatives, WWF in
partners country representatives. country and city stakeholders

Aumentan la participacion, la colaboracion, la influencia, el compromiso y la involucracion civica

—
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Comenzar en cinco ciudades y crecer...
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Para mas informacion

mnarberhaus@wwf.org.uk

One Planet
Mobility

A Journey
towards

a sustainable
future
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